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| was hired on by Bumkins as the Print Specialist/
SALES GATEFOLD

| created this accordian fold
brochure for Bumkins because
they didn't have one, and | felt

like it would be good for us to

have at the Vegas expo. It
highlighted our products, Bumkin's
story, perks of our products, and
contact information.

Senior Designer. They were looking for more
brand consistency and someone with experience
in print production.

THE GOALS

Creative lead on the annual catalogs, tradeshow booths, sell
sheets, brochures, and email campaigns.

SKILLS ACQUIRED

« License regulations (understanding the nuanced rules
and where/when to include the TM/R symbol)

* Leadership

TOOLS & APPS
Photoshop, Slack, InDesign, lllustrator, and Asana

THE TASKS

Tradeshow booths, email marketing, catalogs, sell sheets,
social media graphics, photo editing, and brochures.

LICENSED CATALOGS

Bumkins worked a lot with

larger companies, so it was my
first experience working with
licensing. | was the print specialist

THE RESULTS

Bumkins was fairly disorganized when | got there, so | was able

to organize their internal files, create master pages for their
catalogs, educated their other designers on Adobe products,
and left them with a sales brochure to use at expos.

SPRING 2024

at Bumkins, so one of my main
projects was working on the
catalogs. There was a lot of
nuanced rules of where and
when to use the TM symbol.
There was also hundreds of
products, so the catalogs were
a huge undertaking.




CASS HOVERSON BUMKINS (IN-HOUSE)

TRADESHOW BOOTH

Bumkins went to an expo in
Vegas that we were able to attend
and see how other companies
from all over did their booths.

It was a great experience for a
designer who loves print like
myself! This booth was fun to do
because it was highly intricate.
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FLINT GROUP (AGENCY)

CASS HOVERSON

FLINT GROUP

| was hired on by Flint Group as the Print Specialist.

BLUE CROSS BLUE SHIELD

Blue Cross Blue Shield of North Dakota
had 8 retail spots throughout the state
that needed updated window clings. |
created new ones for them based off
of their campaign running at the time.
This project was under a tight deadline
because they had to install it before
winter. | communicated directly with
the print shop and project manager to
complete this on time. This was the first
big project that | had no supervision by
a creative director.

This was my first agency experience. Although | was
the print specialist, | also assisted with illustrations,
RFPs, web, email marketing, and social media.

THE GOALS

Take lead on all heavy-lifting print projects and educate others
on advanced print tactics.

SKILLS ACQUIRED
* Agency flow

» Working directly with clients (outside of freelancing)

* Large-scale window clings
AMERICAN CRYSTAL 2"21
SUGAR COMPANY CROP + HARVEST

Raising the standard for 2022

2“22 2022 CAPITAL INVESTMENTS

GROP + HARVEST

Building on record-breaking success

* Accomplishing tasks under intense deadlines

TOOLS & APPS
Photoshop, InDesign, lllustrator, Workamajig, and Canva

$3.1M  $9.5M
268 campaign days Drayton low raw  Drayton pellet building
August zé.mgmg Y [ae planting centrifugals improvements s4.5M

This infographic featured was for
American Crystal Sugar Company's
annual report. | was given a dense 7 oo 460,000
8-page text document and had to

South mud aeration
project, Crookston

THE TASKS

1,173,000 tons

$1.4M

Infographics, posters, billboards, sell sheets, window clings,
social media, email marketing, and RFPs.

convert the content into a highly Eoain deiivered 11:7 million tons

visual infographic. I only had 8 hours to

to piling sites on October 9"

Bulk chemical tank
in Hillsboro

Q
. . e 6 Crystal seed varieti
complete it, and the client was happy 11.6 million tons e £ SUGARDOME I
THE RESULTS after the first round! SR, oL
I'm now able to work even faster in Adobe products, | am
2022 RESULTS
s for our cooperative.

more confident in pitching to clients, and | can now say | 109 million it ear 2022) el T

tons sliced
A new record

am an expert in Photoshop (I accomplished my most proud
Photoshop task through Flint, featured on the very last page
in this portfolio!)

EMPLOYEES (B 18% [ los OPERIOOONOCHT

American Crystal Sidney Sugars
2022 COMMUNITY OUTREACH 1501 | Fespmemeon 203
— Gl SO
235 S 43 ssssssssss gar recoverable sugar
rate

100 SCHOLARSHIPS  $200,000 1000 HOURS

awarded in Red River Grants awarded in ACSC volunteer
Valley ($1000 each) Red River Valley  supported in Red River
Valley communities Tuesday, 6122, New 4-year agreement with BTG Union * Asof 813072022
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CASS HOVERSON

BELL BANK

Bell Bank was one of my main clients at Flint. | created
billboards, brochures, trifolds, sell sheets, postcards,
emails, social media graphics, calendars, and much more.
It got challenging at times, because every loan officer
wanted to stray away from Bell's brand standards, so it
was a lot of voicing my expertise and compromising.

JAN 2023

Making Homeownership

Possible ,

#1 purchase lender
in MN by total loan
volume 2019-2022

)
i

Mortgage

AN ARTICLE FROM OUR PRESIDEN

HOUSING INVENTORY AND
VALUES

There has bean tremendous housing appreciation
over the past few years, with percentage increases in
the double digas. Combined with inflaton, srading
consumer confidence and higher mortgage rates,
approciation lavels have finally started to slow. We
still expect most of the country 1o have ended 2022
with year-averysar increases of more than 10%,

Lt that is Far bess than the past two years. Some
markets that axparienced the most significart, rapid
increases are starting to 3oe home values decrease.
Hatsonally, same level of home value depreciation is
wxpected in 2023, ranging from smaller declines of
5% in much of the country to drops of 20% or mone
in markets with the greatest increases.

One of the most impertant factors in determining
appreciation is the number of homes available for
sale, While housing inventory has slightly improved
In most markgts, we arg not yot 31 2 healthy, balanced
level, This trend is expected to continue, but history
shows it often takes years = not months = to catch
up. Appreciation has most im pacted lower-priced
homee, croating significant challongos for poople
with lower income and first-time homebuyers = an
narket, Since
home vilues and other changes are typecally diver
by local factars, we will likely 500 approciation
differances acrass the country.

important segment of the h

Affardability has become an even larger challenge
= for both monthly and down payments. While
many still wrongly believe it takes 20% down to
buy a home, there's been an increased industry
commitment to making sure potential homeowners
understand all availabbe options. The industry i akio.
developing more programe to help homaowners
overcome affordability challenges.

The industry is seeing some loosening of acceptable
credit standards (partly due to relaxing restrictions
set warly in the pandemic), but it's nowhere near

the typos of nuanced programs that led to the

Great Recession of 2007-2009. Today we see credit
requirements that support a healthy financing
environment, and over time we will likely see some

MOVING FORWARD

Al wxpariancing a variety of eadwinds i 2022 and the
roslity of soma continuing into this year, tha martgsge and
real estate industries do see posites opportenites n 202,

08 of rates beginning to decrease

highest levels in two decades

* Consumes confidencs in resl estate becoming

more positive a3 the industry becomes

Tt shvwmng pace of Rausing apprecitian

* Incroasing inventery levels

Program twesks to rrake homeownership
possible for more prople

Using good, old-fashioned

professionalism, competitiveness

we expect

yowt're thinking about building or
bBuying a new home, vacation home ar
investment property - or evaluating
your current mortgage — we'd love the
eppartunity to help you determine

whalt's in your best interests. As ahways,

FLINT GROUP (AGE

Bell =5 Bank
Mortgage

Buying a Home Is a Big Step.
We'll Take It with You!

For decades, we've simplified the homebuying process for thousands
of families. In fact, our Bell name has mortgage roots dating back

ta 1880 in Minnesota. That's experience you can trust from your
preapproval throughout the life of your loan. With core values of family,
unegualed service and giving back at the heart of all we do, we treat
our customers how we want to be treated, offering highly competitive
rates, a wide variety of loan programs and a reputation for award-
winning service, reliability and on-time closings.

“twoaks” 1o overcome soma challanges. In-house Loan Processas Personalized Solutions
we welcome your business and referrals ;. 5 .
All financing stages are Qur loan officers recognize
and would be honored 10 serve you 3 = 5
handled here at Bell Bank that their partnership with
“ Mortgaga. From processing you bagins with trust and
Today we see credit requirements to underwriting to funding, communication. Bell's
. . our commitment to your mertgage professionals take
that support a healthy financing \ e :

) N loan ensures an efficient and the time to get to know you
environment, and over time we reliable process. and your financial goals and
will likely see some “tweaks" to needs in order to find the

o overcome some challenges. perfect mortgage for you.
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CASS HOVERSON

(MINNEAPOLIS
DOWNTOWN
IMPROVEMENT
DISTRICT)

| had an internship at the non-profit Minneapolis

Downtown Improvement District in 2017. | mostly

helped them with their print collateral and rebrand.

THE GOALS
Help with their rebrand to make it more modern, and edit
their website to be more UX-friendly.
SKILLS ACQUIRED
* Large-scale window clings
« Communication

» Presenting concepts

TOOLS & APPS
Photoshop and lllustrator

THE TASKS

Logos, automobile decals, brochures, business cards, logos,
accordian folds, social media graphics, and branding.

THE RESULTS

| created the logo and branding for their app “Go Tours”. | also
took it upon myself to create leave-behind collateral that had
information on their non-profit. They didn't have any take-
home pieces, so | created one and gave it to them as a parting
gift. MDID contracted me out for a couple of other projects
after my internship was done.

SPRING 2024

ﬁ How Can We Help You?

We Are On the Streets 365 Days a Year:

Monday - Saturday  7:00 a.m. - 100 p.m.
sunday 7:00 a.m. - 6:30 p.m.

Who We Are...

DID Ambassadors are one initiative of the Minneapolis
Downtown Improverment District. a business led non-orofit

organization ereated t .
ieaciive At Your Service...

attractive for the peog
Q612332 Minneapolis Downtown Improvement District Ambassadors are
at work making downtown cleaner, greener, safer, and friendlier.
1 During Our Patrols We:

Create a friendly, welcoming environment for everyone.
Provide maps, guides, directions, & recommendations on things
to do and see downtown.
Pick up litter, remove graffiti, pressure wash sidewalks, pull
weeds, and water plants.
Serve as extra eyes and ears for police and first responders.
Connect people in need with social service programs.

Who We Are

Our ki

Bdion st
sofor, 2 Sraaton

Sleanor, greg
W £ nor, and
more vibrant downtown

Mpls DT, fuy
PTOpeThy o

» TR &

that our mins

MINNEAPOLIS DOWNTOWN IMPROVEMENT DISTRICT (IN-HOUSE)

-
DID

MINNEAPOLIS

days \



CASS HOVERSON MINNEAPOLIS DOWNTOWN IMPROVEMENT DISTRICT

GO TOURS

Go Tours was a self-guided tour app MDID created
that gave people information, directions, and history
on downtown Minneapolis. | created the logo,
advertisements, and patterns.

(0

TOURS

#OnNicollet

F
iZi&
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CASS HOVERSON

OFTUM

| was hired by Creatis right out of college in 2018.

They put me on assignment at Optum to be the
Data Asset Management (DAM) specialist. | started
out focusing on web graphics, but it evolved into
doing everything from print to Sell Sheets to social
media and beyond.

THE GOALS

Become the expert on the DAM and manage all web assets.

SKILLS ACQUIRED

* Data asset management, folder structures, sizing and
exporting images for web, and naming conventions

» Typography (tracking, leading, kerning, widows, orphans,
and em vs. en dash)

+ Corporate office behavior (First big-girl job!)

TOOLS & APPS

Photoshop, InDesign, lllustrator, Adobe Experience Manager
(AEM), and Workfront

THE TASKS

Data asset management, PowerPoint, web graphics,
infographics, billboards, sell sheets, social media, email
marketing, and tradeshow booth graphics.

THE RESULTS

| trained SO+ coworkers in the DAM and took it upon myself
to create a training guide for folks.

SPRING 2024

CREATIS

OPTUM[@ "1 OPTUM
3 CMS 2021

ADVANCE NOTICE:

Stay informed.
Be prepared.

B

DEMYSTIFYING
MACHINE LEARNING
AND ITS VALUE

TO HEALTH CARE

EXPLORE NOW

REGISTER FOR THE FEBRUARY 19 WEBINAR

Ly
“ oPTUM3E0™

“doPTUM

Creating a denial
management

and revenue
recovery strategy.

WATCH THE
WEBINAR

Viewpoints on the
2020 CMS Advance Notice

 DOWNLOAD THE EXECUTIVE SUMMARY |

NopTum

A SMART

approach to CARDIOLOGY TRENDS
New Year‘s Keeping a finger on the
resolutions pulse of future care

et Qoprun

HOW CAN WE MODERNIZE THE
SYSTEM TOGETHERT

“~dopTUM

Leading Ambulatory
Surgery Center trends
in health care

> READ NOW

New Marke
Valug in Hemth Care

tplace Insights: i |
Catabry | Ly
| U
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CASS HOVERSON

TAKE CARE

For this college marketing project, we created

a product and spearheaded a whole marketing
campaign around it. My product was eco-friendly,
non-toxic tampons. We teamed up with the
photography department to take photos of our
products that we could use in our campaigns.

THE GOALS
Create a product, prototype, marketing campaign, and photos
to make the product sellable.
SKILLS ACQUIRED
* Package design
* Mock ups
« Marketing campaigns

TOOLS & APPS
Illustrator, Photoshop

THE TASKS

Photography, photo editing, package design, marketing,
logo design

THE RESULTS

| created a successful, fully thought-out marketing campaign
for my fake product that gets the message across quickly
and effectively.

SPRING 2024

7' TIME WE START TO

W GIVE A DAMN. |

TAMPONS

SHEULBH'T BE SENOXIOUS

Qv

takecanel arpont ETampons shoildn’l be chnosos
Doy yimir pvciigd of Take Cida Lamgsnid Lodly - &
natursl Eaenpand sty for our 8l Astucsl Badion!

]

Q

A
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TAKE CARE




CASS HOVERSON

CRUMIY

Crummy is my clothing line | started in 2020. It's
a one-woman show, so | do all of the marketing,
graphics, website, customer relations, and more.

THE GOALS
Create a cohesive, well-recognizable brand identity and learn
all aspects of being a business owner.
SKILLS ACQUIRED
* Creating and maintaining unique campaigns
« Customer relations
» SEO

« Sales strategies

TOOLS & APPS
Photoshop, InDesign, Illustrator, Wix, and Wacom

THE TASKS

Social media (running the account and creating graphics),
email marketing, printed zines, creating the website and
keeping up with inventory, and campaigns.

THE RESULTS

| created an identifyable brand by leveraging the same color
scheme, typography, graphical elements, and style of editing.

SPRING 2024

Crumbs issue #4 is HERE

Crumbs.
A quanerly zine that features non-binary artists. Inside you can find:
Poetry

Fashion
Recipas

’ Interviews
lusirations

- Comic strips
-

Make-up looks
And monelllll

r Just $10.50.

($11.90 with the sticker pack).

Get the faurth issue now!

CRUMMY (IN-HOUSE)
You want MORE? Ok. The Crummy Blog is Here! % 7 DAYS LEFT TO SAVE &
PATREON
X 30% OFF
Crumm YOUR
ENTIRE
PURCHASE

e '

om0 8t e B whoen?
iy P i P st i iy heatriying cus plasel)

T Crumersy biog iaioes o0 e 0pos nd mon.
i i e gt
i
—
Crumeny |8 sow o0 Palreon! 7 Say o 1o ppcoive
A E=n 30% OFF YOUR ENTIRE PURCHASE -0

Use o SPOOKYRALE o thacksa:

Patryn b el tecephion based wvtste deskod 1 saoport

crmators, s myselt Paece aliows craskives ¥ connect w thels Ofex madn Getsber I1a.
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CASS HOVERSON

THERE SFACE

| was hired on by There Space when they first
started to help with brand development, provide
Photoshop education, and social media graphics.
Overtime it became a lot more involved and |
created their website and started designing sales
materials and printed advertisements.

THE GOALS

* Increase number of clients by developing a strong brand
identity and designing printed sales collateral

« Creating an easy-to-use website by leveraging UX tactics

« Teach the team Photoshop for screenprint production files

SKILLS ACQUIRED
 Using Photoshop to prep files for screenprinting
+ External scheduling modual integration through Wix

* T-shirt mock ups

TOOLS & APPS
Photoshop, Slack, InDesign, lllustrator, Wix, Pipedrive

THE TASKS

Web design, sales package, social media, printed
advertisements, and screen print production files.
THE RESULTS

There Space now have an identifyable brand and has
increased their clients and members exponentially. They went
from just having me as an employee to now having 6. They
went from being in a garage to now having 2 buildings.

SPRING 2024

there.space

Phoenix, Arizona

/%”cér r ) ’
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@2P Liked by pt.elijah and others

there.space Membership updates starting November
1st! W9

IHEE ==
[ S——

b

You will not have to upgrade your current tier until you
hit the point where you need more from the
membership services.

Want to say thank you for helping us grow and all these
changes are going to help us continue teaching
everyone at a high level.

love all fo pport everyday £

THERE SPACE
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WHY THERE SPACE?

7-14 day tumaround

Free shipping in the U5,

CMYK, PUff prit, rinostones,
all-ovar prints. and tags nHened
Rush andar
tumn arsind

U o (25 duy

Social media packages Tnludod
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THERE SPACE SCREEN PRENTIV PRESENTS

Fot the witmate cap e wardmbe

HOW DOES THE OUR CLIENTS
MEMBERSHIP WORK? i e
There Spraces memborehip b o multi- Bones FU Avaun
L& L prndeis” nocds win Rad Jnmy's Wiash the Uiy
G o) 1 gy ek Markot Jamale | i
Eaich
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ARIZONA'S ONLY .
MEMBERSHIP-BASED W
SCREENPRINTING STUDIO




CASS HOVERSON

This was my most proud Photoshop moment | was telling you about :D
| was able to completely remove the black car in under 4 hours!

THANK YOU!

| make a lot of fun gifs, too.

For a better look at those
(and more of my work in general),

you can visit my

SPRING 2024 12
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